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Beach advisories through smartphones: myBeachCast
Two‐year project, funded through the Great Lakes Restoration Initiative

• Under development: mobile app for public 
access to water quality advisories

• Supplemented with weather forecasts, 
wavecasts, related conditions info, and beach 
location amenitieslocation, amenities

• Same information will be available via the 
B hC t t l th G t L kBeachCast portal on the Great Lakes 
Information Network: www.glin.net/beachcast



Using ‘smart’ phones to deliver environmental data

• Availability:  31% of phones sold in 2010 were y p
“smart.”  Wireless data networks are faster 
than ever.

• The public expects access to data in real‐time 
(stocks, traffic, weather, etc.) – why should 
environmental data be any different?

• The amount of digital data collected by 
agencies is growing and should be made 
available to the public.



Proposed myBeachCast application

List all nearby beaches

Beach is closed due to 
high bacteria levels

Beach closed since: 7/ 21/09

Lakeside Beach
Jones County ParksSearch List

Lakeside Beach
Closed due to high

Search for a beach by 
name or ZIP code

Tap on the map for

Offshore Forecast
Wind 8 mph N   
Waves 4-6 ft
Water Temp 60°

Tap to call 313-555-1245 for more infoClosed due to high 
bacteria levels
Jones County Parks 
and Recreation
313‐555‐1234

Tap on the map for 
more detailed beach 
information 

Mostly Sunny
74˚     Wind 4mph NE

Tap for more detailed water 
quality information

Tap for more detailedTap for more detailed 
offshore forecast 

information

Tap for more detailed 
h i f iweather information



Attributes of myBeachCast

• Delivers near real‐time information about beach 
conditions to a broad public user communityconditions to a broad public user community

• Active notification/alerts via SMS text messaging and 
social networking sites such as Twitter and Facebook

• Allows for local discovery (i.e., what beaches are in 
my neighborhood?)

• Informs the public about environmental conditions in 
an unobtrusive, portable, convenient manner

• Marketable through online app stores: Android, 
iPhone, etc.

C b l t d ith dditi l d t b 2 0• Can be supplemented with additional data, web 2.0 
friendly



Outreach support for the Great Lakes Beach Association
One‐year project, funded through the Great Lakes Restoration Initiative

• Increase access to near real‐time data for 
beach managers, leveraging Great Lakes 
Observing System assets 

• Enhance GLBA website: www.glin.net/glba

• Facilitate training opportunitiesac tate t a g oppo tu t es

• Cross‐promote related references (e.g., videos 
on sampling techniques, predictive models, GISon sampling techniques, predictive models, GIS 
maps)

• Promote/coordinate annual beach conferencesPromote/coordinate annual beach conferences

• Expand networking tools: beachnet list, wikis



Current GLBA website, www.glin.net/glba, g /g



Ideas welcome – how can GLBA serve your needs?

• What resources would you like available via y
the GLBA website?

• What are your data / information needs?y /

• What networking tools would be useful? –
searchable databases of points of contact, sea c ab e databases o po ts o co tact,
beach‐related research, other?

A GLBA O t h C itt ld b h l f lA GLBA Outreach Committee would be helpful 
to offer ideas and beta test new website and 
data access toolsdata access tools.



Questions?

Christine Manninen
Communications / GLIN Director
Great Lakes CommissionGreat Lakes Commission
Office 734.971.9135
manninen@glc.org


